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Perspective of the Qualitative Influence of the
Content Production and Educational Value
of the Content of University Official Media

Cao Keliang

Abstract: Content production of University official media has ten basic types: limited
and non limited and its content communication also has significant characteristics. The
limited and non — limited characteristics of content production determine that the official
media is an education platform rather than an ordinary propaganda platform. In order to
combine the characteristics of the times with characteristics of the university and the students
in the content production of the university official media we should create a “2 + X” dual
subject content producer alliance and give full play to the qualitative influence of the
educational value of informal subjects; establish a “content + quality” dual drive and
“platform + form” dual engine communicators alliance to enhance the qualitative influence of
single content and multiple forms of communication. In order to improve the quality of
educational communication of “content is the king” with the characteristics of educational era
and value the university official media must take students’ growth as the fundamental goal
highlight the educational value of official media content extend the breadth and depth of
all — round moral cultivation enhance the qualitative influence of official media content in
universities and highlight the educational value and significance of the broadcast content.

Keywords: University Official Media; Content Production; Educational Value;

Qualitative Influence



