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Research on Goals, Content and Approaches of
Innovation and Entrepreneurship Education

—Take Purdue University as an Example

Xu Tao

Abstract: Higher education institutions are the sources of technology researches,
developments and innovations. And they’re also the cradle of entrepreneurship talents
cultivation. American universities are especially committed to nurturing and strengthening
their innovation and entrepreneurship education researches and practices and have developed
well-accepted goals, content and methods for innovation and entrepreneurship education. As
such, they provide valuable experiences and models for universities in other countries to train
effective innovators and entrepreneurs in this innovation-driven economy. In this context,
this paper takes Purdue University as an example, to explore the development of innovation
and entrepreneurship education by a comprehensive elaboration of the goals, curriculum
content and approaches of innovation and entrepreneurship education in American universities
from different perspectives. As known, the researches and practices of innovation and
entrepreneurship education in our country are in the initial stage when significant theoretical
researches and effective models are not yet mature. Therefore, it is necessary to study and
draw lessons from American universities to improve innovation and entrepreneurship
education in the higher education institutions of China.

Keywords; Innovation and Entrepreneurship Education; Higher Education Institution

Innovation; Purdue University



